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f Prof. Vetal Mohan Sukhadeo
L New Arts, Commerce and Science College, Shevgaon, Dist- Ahmednagar.
Abstract

It nothing wrong in moving forward in this age of development? In the era of globalization, activities of
multinational enterprises are growingly covering various countries. First time in the history of Indian retail
industry. FDI is permitted in 1997.. Retail sector is one of the growing sectors of India. India retails industry
emerged as one of the most dynamic industries of present with several rival. Modern retail has move in India,

as we seen in shopping mall, huge complexes offering shopping with entertainment under same roof.

FDI in retail would have a shocking effects on local micro-economies in India. Most of the goods sold
in by the organized sector will be sources from other countries in effects decimating small industry. In this
article we try to cover the impact of the FDI on retail industry.

Kew words: FDI. Retails Industry, Single Brand Retailing, Multi Brand Retailing.

Introduction
Economic growth may be defined as rate of expansion that can move developing country from a near

subsistence mode of living to substantially higher levels in a comparatively short period time 1.¢. in decades
rather than centuries. Historically, rapid economic growth has been accompanied by greater industrialization

of economic activities. Of all factors which determine the rate of growth of a country, rate of capital formation

is the most important.

The term Domestic Capital Formation refers to investment. lis size in any country depends on do-

\r 3 mestic saving and capital inflow, No doubt the rate of investment has risen considerably during the period of

-3 India’s economic planning, but it cannot be considered as satisfactory. The initial approach overwhelmingly

|
|

\,"-3 reflecting hostility following the experience with the colonial rile from being assigned the role fo supplementing
™  and strengthening the domestic private sector, Foreign Direct Investment (FDI) was given greater freedom

and role of its own to contribute India’s development process along with gradual liberalization if India’s

economic policies when started in 1980’s.

What is FDI
FDI is considered to be the most attractive type of capital flows for emerging economies, as it is

T expected to bring latest technology and enhance production capabilities of the economy. FDI brings better
]
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. « Jater helping Indian
technolog)y and management access 1o marketing networks and offers comp tition. the later helping India

companies improve, quite apart from being good tor consumers
Growth of organized retailing
Before 2011, India has prevented innovation and organized competition in its consumer retail indus-

try. Several studies claim that the lack of infrastructure and competitive retail industry ina key cause of India’s

persistently high inflation, furthermore, because of unorganized retail. ina nation where malnutrition remains a

serious problem, food waste is rife. Well over 30% of food staples and perishable goods production in India
spoils because poor infrastructure and small retail outlets prevent hygienic storage and movement of the
goods from the farmer to the consumer. One report estimates the 2011 Indian retail market as generating sales
of about $470 billion a year. of which a miniscule $27 billion comes from organized retail such as supermar-
kets. chain stores with centralized operations and shops in malls. The opening of retail industry to free market
competition, some claim will enable rapid growth in retail sector of India economy. Others believe the growth
of Indian retail industry will take time. with organized retail possibly needing a decade to grow to a25% share.
A 25% market share. given the expected grow of India retail industry through 2021. is estimated to be over
$250 billion a year: a revenue equal to the 2009 revenue share from Japan for the world’s 250 largest
retailers.

The Economist forecast that Indian retail will nearly double in economic value, expanding by about
$400 billion by 2020. The projected increase alone is equivalent to

The current retail market size of France.

In 2011, food accounted for 70% of India retail, but was under-represented by organized retail. It is
estimated that India’s organized retail had a 31% share in clothing and appare!, while the some supplies retail
was growing between 20% to 30%per year.

India retail reforms

Until 2011, Indian central government denied foreign direct investment (FDI) in multi-brand Indian
retail, forbidding foreign groups from any ownership in supermarkets, convenience stories or nay retail out-
lets, to sell multiple products from different brands directly to India consumers. The governments of India has
announced on 24 November 2011 that the India will allow foreign groups to own up to 51 per cent in “multi-
brand retailers™, as supermarkets are known in India, in the most radical post-liberalisation reforms passed by
an India cabinet in years: single brand retailers, such as Apple and Ikea, can own 100 percent of their Indian
Stores, up from the previous cap of 51 percent; both multi-brand and single brand stores in India will have to
Sources nearly a third of their goods from small and medium-sized Indian suppliers; all multi-brand and single
brand stores irllndiamustoonﬁnedtheiropetaﬁons to 53-odd cities witha population over one million, out of

Some 7935 towns and cities in India. It is expected that these stores will now have full access to over 200

e
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R, ; ' v Jhains, refrigeration, trans ¥
with at least half of the amount invested in back end infrastructure. including cold chains, refri

portation, packing. sorting and processing to considerably reduce the post harvestlosses and bring remunera :
tive prices to farmers; the opening of retail competition will be within India’s federal structure of government '
In other words, the policy is an enabling legal framework for India. The states of India have the prerogative to
accept itand implement it, or they can decide to not implement it if they so choose. Actual implementation of
policy will be within the parameters of state laws and regulations.

Benefits of FDI in Retailing?

. FDI in retails in India will help the farmers to get ensured market and remunerative price their
agriculture product, at least of fruits and vegetables. At present, the price thata farmer gets for
akilo of onion is about half of what it is sold to by vendors and retailers to final consumers. By
engaging local producers, organized retail provide them with an access to a much broader
consumers set. For instance, a leading retailer operating in north India has engaged a local
pickle manufacturer in Amritsar and invested to upgrade its equipment.

. Organized retails provides higher quality of goods on account of the pre-defined and stringent
standards adopted by the retailers. And of courses the price will be cheaper. Studies have
shown that consumers, on an average, will save at least 10% on daily use goods. .

. Aliowing FDI increase competition in the market which can force domestic consumers to :

improve their efficiency and productivity and thus lowering prices.
. A very evident fact is that the modernization of different sectors has evinced a lot of interest of
the foreign investors and has attracted massive FDI inflows in the near past.

. This in turns has generated lot of employment opportunities in the economy.

. It will also help focus in the service quality like consistency, standardization, pricing, pre-sales
activity, after sales service etc.
. FDI will save the money, which other wise have to be spend on infrastructure and will be

invested in other development activities.

. A significant market shift to the organized sector will help to reduce the producer’s problem
of counterfeit products.
5 Congregation of large number of customers under one roof will boost low cost marketing

campaigns and thus minimizing advertising costs.

2 Postponing FDI in this sector will only help the unorganized sector to flourish pulling in almost
Rs.110,000 crore from the money market.

. The risk element can be hedged and easily arbitraged, if the FDI is allowed.

|14]
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Conclusion
Foreign Direct Investment is an important component of every nation’s efforts towards economic
development and also is an integral part of the globalization of the world economy All nations eagerly try to
attract FDI. The success of any nation in attracting foreign investment is directly proportional to that nation’s
resources and the existence dynamic investment opportunities. Gov. of India should induce FDI with some
conditions like invest/ment should be more than 50% on basic infrastructure facility and purchase of local

product for the retail business.
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- A Abstract:

'* ' [ , . . v
Every business is developing at very fast pace due to the rapid globalization process

5*\‘ and this new business development in turn is leading to rapid globalization. The same is true
e - with outstanding industry of Indian and the world. The outsourcing industry has emerged

= under the wingys of IT industry and has shown a growth even faster than IT industry. The

outsowrcing industry is also termed as Business process outsourcing (BPO) industry. Though
it is pronounced as a new concept but actually not new. The philosophy of outsourcing dates
back to mythological times. The kings and nawabs used (o outsource the construction work to

the expert architectures and builders who used to build pulaces for then.
Key words: Process of business reforms outstanding- types = objectives

Meaning and Definitions:
Business process outsourcing (BPO) is the delegation of one or more IT- [ntensive

business process to an external provider that, in turn down. administrates and manages

selected processes based on defined and measurable performance matrices.

BPO means handling over the work of the company to outside company or agency for
completion on contract basis. It is the delegation of one or more IT intensive non-core
business processes to an external services provider that owns, administers and manages the
selected process based on defined and measurable performance matrices. It helps to improve

the quality, cost reduction and efficiency of their processes.

Outstanding is done to improve quality, or free company resources for other activities
and 1s economical. Assigning responsibility for all or a portion of the activity and takes
involved in developing and / or running and maintaining a system to vendor / supplier outside
of the organization seems to be a good choice for an organization as there is no headache
involved with the company / organization over the maintenance and various other small

Issues.
TRUt(ﬁpcgves of outsourcing:
The expectations of the customers are very high in tcrms of quality, cost, time etc. to
4 fswements the company look for new tools and 1cchniques. Outsourcing is one
! Ngew Arts, Corpf e main reasons for outsourcing non- core activitics are mentioned here-

ghevgaon, Dt
, y A
** The core firm can survive in the market by supplymy products or services at the
reasonable rate. In times of recession cost saving is the hey- driver and outsourcing

-vwwwﬁlf‘llab‘&&&/&&/d

becomes inevitable and imperative.

’ Website — www.researchjourney. net Fail - cwcarchjourney2014gmail.com
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9. Productivity improvements, access (o experliseg, operational cost control, cost

savings, improved accountability, improved HIG and opportunity 1o focus on core
business are some other benefits of BPOs

10. It gives a clear cost advantage to the company that is outsourcing the

11. Outsourcing helps to convert a fixed cost structure in (0 a variable one and allow
for more flexibility in handing of business related uncertainty.

12. Many overseas countries do not employ permanent staff for handing
miscellaneous jobs. They get those done through BPO.

13. By outsourcing sundry jobs, big firms can concentrate on core concerms and be

work

more successful.

Types of Outsourcing:

There are two types of outsourcing activities. One
with the company’s comparatively less tmportant activities in order o concentrate
an external firm to handle

involves entrusting external firms

recourses on core compelencies. The second is the reliance on
some tasks when the company is facing difficulties in achieving core competencies and
the outsourcing of functions other than core competencies, like cost reduction efforts, and
the establishment of subsidiaries and networks. 1tis also useful 1o study different forms of
sourcing of services. Services can be received from on-shore (domestic) or ofl-shore
(international) suppliers at the same time  provider of the service can be either
organization itsell (affiliated organization) or another organization (non-affiliated

organization).
These two organizations logether creates four different sourcing conditions.

Captive on- shore outsourcing—deals with sourcing of supplies from the affiliated

—

firm domestically.
2. On-shore outsourcing — deals with sourcing of supplies from non-affiliated firm
domestically.
Captive off-shore outsourcing-deals with sourcing of supplies form affiliated off-

(S )

shore firm.
4. OIf- shores Outsourcing- deals with sourcing of supplies from non-affiliated off-shore

firm.
Above types will more clear from the following chart No. |:
Chart No.1:
Chart showing Types of OQutsourcing

Affiliated firm On-shore supplier : Off-shore supplier

Captive On-shore Outsourcing Captive Off-shore

Outsourcing
Non Affiliated On-Shore Outsourcing OI1-Shore Outsourcing
Firm

(*Source: adapted form World Trade Report 2005 and Report of USGAO)

Nature of BPO-*Chart No. 2.
Chart showing the nature of BPO:

|
-T
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BPO is the long-term contracting out of non-core business

provider to help achieve increased shareholder valu
include both [T management and business

Through some forms of BPO may
oll, accounting,

about tumning over functions such as payr
irty. Though these business processes may
depend on IT. they are separate functions from core IT-operations. such as data center

olutionary IT offshoot which

activities or network management, IT enabled services are a rev
Services might be including field like customer

h and Network Management Services

operation, the approach is primarily
billing or even real estate management (0 a third px

can look after your all outsourcing needs.
Relationship management (CRM). Data Researc
Business functions may be explained as below:

A. Non- core vet Critical Functions.
Customer care

IT- Help Desks

Finance and Accounting
Supply Chain Management
HR Administration

.

o .
e el

s ot

R
)

B. Core-Business Functions
<+ Managing Market Image / Trademark

-

«» Caring for Patents.

«» Finds / Sell oil and gas.

3

«» Manufacture Products.

y 1990s. GE Company realized that significant benefits can be obtained by

In earl
and customer service processes to India. The move was a

moving some of its back- office
great success In significantly cutting costs and in raising quality and productivity
benchmarks. The success of this model propelled the rest of corporate America to seriously
explore possibilities of India as an outsourcing destination. Improvement in cost, quality and
productivity encouraged many companies to rapidly start and scale up their off-shore
operations.

Gradually, India emerged as a global hub for IT- Outsourcing along with countries
like China and Canada. due to availability of highly qualified skill pool and faster adoption of
well-defined business processes. Government active co-operation in creating the necessary
business environment along with improvements in infrastructure have analyzed the growth of

the BPO industry.
Robust communication infrastructure is a major reason for India becoming a prime

destination for BPO.

IT- Hubs-
Chennai, Hydrabad, Pune and Kolkatta are rated among to five emeraing destinations

worldwide in the latest ranking of top 50 promising outsourcing citics around the globe.
Banglore, Delhi-NCR and Mumbai along with Manila and Dublin are the 5 cstablished hubs

85 [ Website — www.researchjourney.net Ema:l- researchjourmey?
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Benefits administration.

5.

Banking-

* Credit/ Debit card services, Cheque processing, Mortgage Loan Servicing,

Collections, customer account management, treasury operation management.

6.

8.
9.

Security-

Client Account Management, Corporate actions
Administration-

Information Technology-

e Maintenance, Training, Application Development, Consulting, Re- engineering,

Printing Reprographics, Consulting, Mailroom.
10. Sales and Marketing-

e Direct Mail, Advertising, Telemarketing, Field Sales....

I

Human Resources-

e Re- location workers Compensation, Recruitments, Human Resource Info System.

Growth in BPO Industry
The BPO sector in India is growing at the rate of 60 to 70 percent per annum. The

fastest growing scctor in the India ' industry, both in terms of the number ol people being

hired and revenue generated, is the IT enabled services segment comprising call centers and
BPO sector. Each day nearly 300 people join the BPO industry, which now offers varied
career options. It can be said that, the rise of MNC’s would not have been possible without

outsourcing. No big company can hope to produce its entire requirement in house and has to

procure raw materials and components from other parties. According to study done by
Micknisey, ITES- BPO has generated revenue and employment for India.

Challenges before BPO Industry
Increased BPO services from India are facing some challenges which is as follow-

SA g RS

o

E e

O Poor Business Environment and Inadequacies of Infrastructure.

Maintaining data security and the confidentiality.

Maintaining high control on process operations.

World class Infrastructure requirements.

Maintenance of higher quality standards.

Development of talent pool in the country.

Increasing competition from other countries like Canada, Phillippines, China,
Malaysia, Singapore & Thailand, Indonesia, Hungri, Brazil, Chile, Mexico etc.

Brain- drain in India due to the people migrating from India in search of Jobs.
Maintaining safely of women staff.

Trend of increasing costs due to salary hikes and high attrition Rate in India. ,
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Y
RN Introduction-
L N\ Today, the Internet has infiltrated every aspect of life, as exemplified by online

R entertainment, online shopping, and Internet banking and these new technologies have
. affected and affected people’s lives in a number of ways. The fast growth of e-banking may
K N make life easier in some ways; however, it must be considered that there is another side to the
R issue--it also changes lives and habits in unpredictable ways.
LS New Information technology has taken important place in the future development of
KO financial services, especially banking sector transition are affected more than any other

financial provider groups. Increased use of mobile services and use of internet as a new
distribution channel for banking transactions and international trading requires more attention
towards e-banking security against fraudulent activities
E-banking is also called as "Virtual Banking" or "Online Banking". E-banking is a result of
the growing expectations of bank's customers. E-banking involves information technology
based banking. Under this LT system, the banking services are delivered by way of a
Computer-Controlled System. This bank's system does involve direct interface with the
customers. The customers do not have to visit the premises. In India E-banking is of fairly
recent origin. The traditional model for banking has been through branch banking. Only in
the early 1990s there has been start of non-branch banking services. The good old manual
systems on which Indian banking depended upon for centuries seem to have no place today.
E-banking offers ease of access, secure transactions and 24-hour banking options.
From small start-up companies to more established entities, small businesses rely on e-
‘banking to eliminate runs to the bank and to make financial decisions with updated
information. Banks have traditionally been in the forefront of harnessing technology to
improve their products, services and efficiency. They have, over a long time, been using
electronic and telecommunication networks for delivering a wide range of value added

- products and services.

~ Definition-

& Sometimes Internet banking is defined as a subset of PC banking, which also includes
~ online banking. In contrast to Internet banking, online banking refers to bank

s ok
 closed networks

& m‘jé coPY
\ - _‘,i;:»; i

w Arts, Com.& Sciance Cof'
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Unaware of Software

e Technical Problem of Hardware

® Unrealized Bank’s system
2 Knowledge

e Untrained Human Resources

e Improper use of Technology
e Lack of Technological up gradation

Flaws in design, implementation and monitoring of Bank’s information system

3 Economic
e Need of proper investment regarding new infrastructures

J
v
)
v
3
3
N e High costs of internet
N e Outsourcing of business
N
)

5 Socio-cultural
e Negative perception of e-banking services
e Less awareness and familiarity regarding new technologies and their benefits

5 Illiteracy
_ , e Charging fees is a reason for the loss of customers
ﬂ e Worry and perception of e-banking as a threat to the bank’s employees

Some clients tend to a bank in order to communicate with bank’s clerk Peole want to
have a bank receipt
e Tendency of people to hold cash component in India

e English Language Barrier

Benefits of E- Banking
(a) Benefits to Banking Industry:
e The growth of E-banking has greatly helped the banks in controlling their overheads

and operating cost.
Many repetitive and tedious tasks have now been fully automated resulting in greater

efficiency, better time usage and enhanced control.

The rise of E-banking has made banks more competitive. It has also led to expansion
of the banking industry, opening of new avenues for banking operations.

Electronic banking has greatly helped the banking industry to reduce paper work, thus

helping them to move the paper less environment.
Electronic banking has also helped bank in proper documentation of their records and

transactions.
The reach and delivery capabilities of computer networks, such as the Internet, are far

better than any branch network.

(b) Benefits to Consumers:
e Customer’s account is extremely accesses able with an online account.

e Customer can withdraw can at any time through ATMs that are now widely available

throughout the country.
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Besides withdrawing cash « :
Sl thdrawing cash customers can also have mini banks statements, balance
Inquiry at these ATM.
Through Inte ; : i i eI

2 gh rnet Banking customer can operate his account while sitting in his office

0 i .
r home. There is no need to go to the bank in person for such matter.

L ]

3 b@ng has also greatly helped in payment of utility bill. Now there is no need to
stand in long queues outside banks for his purpose.

Allbsc.ervices that are usually available from the local bank can be found on a single
website.

The Growth of credit card usage also owes greatly to E

: -banking. Now a customer can
shop worldwide without any need of carrying paper mo

ney with him.

Banks are available 24 hours a day, seven days a week and they are only a mouse
click away.

(d) Benefits to General Economy:

Electronic Banking as already stated has greatly serviced both the general public and
the banking industry. This has resulted in creation of a better enabling environment that
supports growth, productivity and prosperity. Besides many tangible benefit in form of
reduction if cost, reduced delivery time, increased efficiency, reduced wastage, e-banking
electronically controlled and thoroughly monitored environment discourage many illegal and
illegitimate practices associated with banking industry like money laundering, frauds and
embezzlements.

Further E-banking has helped banks in better monitoring of their customer base. This
it is a useful tool in the hand of the bank to device suitable commercial packages that are in
conformity with customer needs. As e banking provide opportunity to banking sector to
enlarge their customer base, a consequence to increase the of volume of credit creation which

results in better economic condition, Besides all this E-banking has also helped in
documentation of the economic activity of the masses.
Conclusion-

E-Banking plays a vital role in Indian Economy in developing the strategies of
economical growth social awareness and reforms in financial transaction. The basic of E-

Banking always helps to imparting the transaction on the global bevel which motivated to
develop banking income and investment policies.
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CLASSIFICATION OF EVENT MANAGEMENT
Prof. Rahinj Mangesh Balkrishna
(Assistant Professor)

New Arts Commerce and Science College, Shevgaon.
Mob.-9730472122

Email-nmngcshrahinj (@gmail.com

Abstract-

Events are happenings, often used to suggest that what happened was on an unusual
scale, Memorable etc. Most of us participated in events but managing the events are the
difficult task to achieve its objective. Event management involves planning, organising
and execution of live events, which could include a brand/products launch, an
exhibition, a concert or even a conference. It is basically an extended form of
advertisement, though more interactive. As a separate industry it is projected to grow
at 30 % per annum. The first impetus to event came with the liberalization of the Indian

economy in the early nineties. The explosion of satellite channels and the popularity of
Joreign artists have fueled the growth in the industry in recent years.

Meaning of Event:-

The dictionary defines an event as ‘anything that happens, as distinguished from
anything that exists’ or ‘an occurrence, especially one of great importance’. These
definitions specify the subject of these text-event-things of significance that happen.
They are very wide definitions, but they have to be all- embracing to allow for their
innate universality in leisure and tourism, something considered a little later. 5 Event is
commonly understood as an occurrence or something that happens. A unique moment
in time celebrated with ceremony and rituals to satisfy specific needs. Special event in
two perspectives: One time or infrequently occurs event outside normal programs or
activities of the sponsoring or organizing body. To the customer or guests, it is an
opportunity for Leisure, social or cultural experience outside the normal range of
choices or beyond everyday experience.
% Objectives-

15T0 study, concept “Event management” and understand its need.

2. To find out Scope of Event Management.
% Classification of Events :-

The event industry segment can be divided into several key sub segments that
include corporate events, competitions and decorations, cultural events, sports
events, festivals and celebrations, personal and social events. Classification of
events can be done on the basis of size and type as shown in the following

selections
Classification of Events Size :-1. Mega events 2 Regional events 3. Major
events
New Arts, Commerce & Science College, Shevgaon 32
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Classification of Events Type :-1. Sporting 2. Entertainment Arts and culture
3.Commercial marketing and Promotional Events 4.Gutting and exhibition
5 Festivals 6.Family 7.Fundraising 8. Miscellaneous events

Size of Events Organizing an event mostly is the focused responsibility of
Public relation, though it 1s never possible for any one person to make it happen. In
the marketing area of a company, the responsibility is assigned to the personnel in-
charge of the regional operations, with the head office Public Relation providing the
concept, Plan, and other support to carry out the exercise. The personal at the
regional level hold sufficient infrastructure and means to execute the plan, thereby
carry out the promotional work. It is naturally logical for an organization to keep
the spotlight on the region.

In terms of s1ze, events May categorized as follows:

1. Mega Events :-
The largest events are called mega events which are generally targeting
International markets. The Olympic Games, world cup soccer and the super bowl
for which 1967 then 12 wave 30,000 tickets unsold, now sells but before the tickets
have been printed. So all such events have a specific yield in terms of increased
tourism, media coverage and economic impact. Some laities are continuing to teeth
a legacy of debt often hasting and Olympic Games. It is difficult to calculate tae
cots accurately with so many to calculate tae costs accurately with so many
stakeholders involved. Another best example that of the MahaKumbaMela, the
largest religious gathering in history. During the 2001 event, approximately 70
million Hindu pilgrims converged on the Ganges and Yamuna Rivers in Allahabad,
India for sacred bathing rituals that devotees believe will purify and break the cycle
of reincamation. The gathering takes place every 12 years. The 2001 Festival,
described as the “Greatest show on earth” was arguable the largest gathering of
humanity ever for a single event

2. Regional Events:-
Regional events are designed to increase the appeal of a specific tourism destination
or region. FAN fair, the world’s biggest country music festival, held annually in
Nashville, Tennessee, the Kent yucky Derby, and Arts in the park, a Memphis art
Festival, are all example of tourist destinations achieving market positioning for
both domestic and international tourism markets though their annual events. The
annual national chewy Blossom festival in Washington, D.C. is another good
example of a regional event.

3. Major Events:-
These events attract significant local interest and large number of participants as
well so generating significant tourism revenue. As an example Chinese New year
celebrations are held in many capital cities. In Honolulu, the event includes many
festival and traditions for the New Year, including Lion dance, lantern festivals,
parades and dragon boat races. Friends and relatives of the Chinese community
often visit at this time. Most major cities have a convention center capable of
holding large meetings; trade is known as North America’s premier convention
facility and attracts more than 4 million trade and public show visitors’ annually.

New Arts, Commerce & Science College, Shevgaon 33
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e o fthe art buildings and have a
The McCormick place complex comprises there state of the art

combined total of more than 2.2 million square feet of exhibit f.p;w‘c:mlj Iln;”,()n
square feet all on one level, making it the nation’s largest convention center. 1.

4. Minor Events: .t event managers gain
Most events fall in to this last category and it is here that most eV l

s, country host annua events. In the

1Ily thousands of country, state.

as state fair, which

their experience. Almost every town, city, state
category of agricultural fairs and expos, there is liter: -
And regional events held each year, the largest being the Tex R
draws over 3 million attendees each year. In addition to annual even ; rmancere
marry onetime events including historical cultural musical al?d dance?bp’tt’f.r g ; Omns-
Meetings, parties celebrations, conventions, award cercmonle.s’ g =
events and many other community and social events fit in a this category.

In terms of types, events may be categorized as follows also:

1. Sporting :-
Sﬁortinz events are held in all towns’ cities countries and states thr.oughout the
nation. They attract international sports men and women at the hlghest. level.
Tennis, golf baseball, football, basketball, downhill ski racing and ear racing fil’e
just a few examples. These major events are matched at the local level by sporting
competitions for players at all levels. For example, the Program, held a.nnually flt
most Golf courses, allow members to play with professional golfers. This event is
usually the highlight of the golfing calendar and requires considerable effort by the
team supporting it, including the club committee, the club manager, the club
professional, ground Support, club administration and catering.

2. Entertainment, Arts, and Culture :-
Entertainment events are well known for their ability to attract large audiences. In
some cases, the concerts are extremely viable from financial point of view: in

others, financial problems can quickly escalate when ticket sales do not reach
targets.

3. Commercial Marketing and Promotional:-

Events Promotional events tend to have high budgets and high profile. The aim of
promotional events is generally to differentiate the product from its competitors
and to ensure that it is memorable. Most of the promotional events involve product
launches, often for computer hard ware or software, perfume, alcohol or motor
cars. One such marketing activity daze lead attendees with its new launch
motorbikes riding overhead on tight rope, with special effect lighting. The aim for a
promotional activity might be sales, For example travel agents, who would promote
the tour to their client or potential purchasers. The Medias are usually invited to

these events and hence impact, publicity and the risk are high. Success becomes
very vital.

4. Meeting and Exhibitions:-

The meetings and conventions industry is highly competitive, Many conventions
attract thousands of people, where as some meetin

gs in glued
high profile participants glued to only a handful of

New Arts, Commerce & Science College,

Shevgaon 3

Pag e 29 Scanned with CamScanner



T S e i e

Event Management- A Source of Employment ISBN : 978-93-87665-23-1

5. Festivals:-

All Religious festivals fall into this category. Wine and Food Festivals, Harvest
festivals are increasingly popular, providing a particular region the opportunity to
show 15 cases its product. Chinese New Year and Harvest festivals like Pongal in
Tamil Nadu, Onam in Kerala in India are good examples.

6. Families :-
Weddings, anniversaries, Birthday celebrations and even Funerals all provide
opportunities for families to gather. Asian tourists are a big market for the wedding
industry, with many couples having a traditional ceremony at home. It is important
for the Event manager to keep track of these changing social trends.

7. Fundraising:-

Fairs which are common in most communities are frequently run by enthusiastic
local committees. The effort and the organization required for these events are
often under estimated. As their general aim is raising funds, there is also the risk
that attendees will spend all their money on these activities and ignore those that
are more profitable to the charitable cause. A number of legal requirements must be
met by the charitable fund raiser.

8. Vared Events:-

Some events defy categorization. Potatoes, Walnuts, Flowers, roses, Dogs, cow’s
horses, teddy bears and duck all provide the Focus for an event in the world. The
events like Nolan River dog show in VSA Rio Grande valley onion festival, Texas
crawfish festivals, Mattupongal in Tamil Nadu,Flower show in Ooty India, are
some of the good examples. Each and every event has a purpose, and the theme is
generally linked to the purpose.

<+ Conclusion-

It is not possible to single person that, organize big events without sufficient
experience. This concept is become more familiar in recent period. Event
management became a profession now. Specialized and experienced team could
organize big events easily and could save time, money and efforts. Financial and
safety risk can be reduce by effective management of event.

% References-
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Prof. Rahinj Mangesh Balkrvishna (997-999)
CLASSIFICATION OF NON PERFORMING ASSET

Prof. Rahinj Mangesh Balkrishna (Assistant Professor)
New Arts Commerce and Science College, Sheveaon.

Introduction:-

The word Bank is derived from the Italian “Banca” which is derived from German language and means
“bench™ The term “Bankrupt™ and broke are similarly derived from banca rotta, which refers to an out
of business bank, having its bench physically broken. Moneylender in Northern Italy originally did
business in open areas or big open rooms. With each lender working from his own bench or table. Non
Performing Asset means an asset or account of borrower, which has been classified by a Bank or
financial institution as sub-standard, doubtful or loss asset, in accordance with the directions or
guidelines relating to asset classification issued by RBI.

Definition: Banking as defined in the section 5 (b) of the banking regulation act, 1949 is the business of
“Accepting deposits of money from the public for the purpose of lending or Investment”

A NPA shall be an advance where “Interest and / or installment of principal remain overdue for more
than 90 days in respect of term loan /overdraft /cash credit etc”

HISTORY OF NPA

Bank's show there profit before making proper provision on Bank loan.

NPA concept was introduced by NARASIMHAM COMMITTEE in 1973 they recommended non-
performing asset. Norms to all national. Co-operative Bank's & all Banks’. The committee on financial
system under the chairmanship of Shri. M.NARSIMHAM (Narsimham committee) has examined the
above issues, recommended that a policy of income recognition should be objective, and based on
record of recovery rather than on any subjective considerations. Likewise, the classification of assets has
to be done on the basis of objective criteria, which would ensure a uniform and consistent application of
norms. As regards the provisioning requirements, the committee has recommended that provisions
should be made on the basis of classification of assets into four different categories.

The committee recommendations have been examined by the reserve Bank of India in regard to
their implementation by commercial Bank's and appropriate orders gave already been issued.

We shall be glad if you will kindly ensure that necessary provisions against substandard assets
doubtful assets and loss assets as per the instructions given in the enclosed memorandum are reflected in
the profit and loss account and balance sheet from the current accounting year ending 31 march 1993
and onwards. As a preliminary exercise to this work, you may start classification of the assets and
ascertain provisioning immediately.

What is a NPA (Non Performing Asset): Action for enforcement of security interest can be initiated
only if the secured asset is classified as Non Performing Asset. An amount due under any credit facility
is treated as "past due" when it has not been paid within 30 days from the due date. Due to the
improvement in the payment and settlement systems, recovery climate, up gradation of technology in
the banking system, etc., it was decided to dispense with 'past due' concept, with effect from March 31,
2001. Accordingly, as from that date, a Non performing asset (NPA) shell be an advance where

» interest and /or installment of principal remain overdue for a period of more than 180 days in

respect of a Term Loan,
»  the account remains 'out of order' for a period of more than 180 days, in respect of an overdraft/

cash Credit(OD/CC),

OCT-DEC, 2017, VOL-6/33 Page 997
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other accounts.
EFFECT OF NPA CLASSIFICATION Ll
1) Ifan advance becomes NPA as at the close of any year, interest accrued anFI credited in Income
Account in the corresponding previous year should be reversed / full?/ provided for
2)  Similar treatment for Govt. guaranteed advances unless actually realized.
3)  Also applicable for accrued fees / commission, if uncollected.
ASSET CLASSIFICATION: The committec has recommended that for the purpose of making
provisions for bad and doubtful debts, loans and advances of the Bank’s should be classified into the
following broad groups viz.
1) STANDARD ASSET: It is not a non-performing asset ( NPA). It does not disclose any
problems and which does not carry more than normal risk attached to the business.
In short, standard assets are,
Do not disclose any problem
O Do not carry more than normal risk
] Are not NPAs.
2) SUB- STANDARD ASSET: It is an asset which has remained as NPA for a period not
exceeding two years. In such cases, the current net worth of the borrower/guarantor or the current
market value of the security charged is not enough to ensure recovery of the dues to the Bank in fall. In
other words, such an asset will have well defined credit weaknesses that Jjeopardize the liquidations of
the debt and are characterized by the distinct possibility that the Bank will sustain some loss, if
deficiencies are not corrected. In the case of Term Loans, where installments are overdues for period
exceeding one year should be treated as Sub standard. An account where the terms of the loan
agreement regarding interest and principle have been renegotiated or rescheduled after commencement
of production, should be classified as sub standard and should remain in such category for at least two
year of satisfactory performance under the renegotiated or rescheduled terms. In other words, the
classification of an asset should be upgraded merely as a result of rescheduling, unless there is
satisfactory compliance of the above condition.
In short, Sub-Standard Assets are
NPA for less than or equal to 12 months
©  Current net worth of borrower ort guarantor or current market value of security is not adequate to
ensure recovery of dues in full
3) DOUBTFUL ASSET
An asset, which has remained non-performing asset for a period exceeding two years, will be
treated as a doubtful asset.
In the case of term loan, these where installments or principal have remained overdue for a

period exceeding two years should be treated as doubtful. As in the case of sub- standard assets,

rescheduling of the overdue loan does not entitle a Bank to upgrade the quality of the loan/advances
automatically A loan classified as doubtful has all the weaknesses inherent in that classified as sub-
standard with the added characteristics that the weaknesses the collection or liquidation in full, on the
basis of currently known facts, conditions and values, highly questionable and improbable.
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In short, Doubtful Assets are
Up to 1 year
Above | year & Up to 3 years.
Above 3 years.
LOSS ASSETS: A loss asset is one where the loss has been identified by the Bank or by

internal or external auditors or by the Co-operation Department or by the Reserve Bank of India
inspection but the amount has not been written off, wholly or partly. In other words, such an asset 15

considered uncollectible and its continuance as a bankable asset is not warranted although there may be

some

salvage or recovery value.
In short, Loss Assets is Loss identified by Bank or by auditor or RBI but not written off, wholly

or partially.
Referance:-

OCT-DEC, 2017, VOL-6/33

Dr.Prof.Murari.P.Sharma, “Study  of  Risk  Management  In  Banking  Sector”,  Dr
BabasahebAmbedkarMarathawada University Library Aurangabad 2005

NPA Circular of RBI dated 9™ February, 1993 (Memorandum) provided by “The Ahmednagar Merchant's
co-operative Bank Ltd."

www. Wikipediyva.com
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16. Basics of online Trading in Share Marketing

Prof. Rahinj Mangesh Balkrishna ]
2 ; < iance College, Shevgaon.,
Assistant Professor, New Arts Commerce and Science ( ollege £

I. Introduction

In india there are two main stock exchange of india . The first stock exchange is
Bombay stock Exchange (BSE) and National Stock Exchange (NSE).

There are two share indices namely SENSEX and NIFTY which reflect the overall
market sentiments. SENSEX is SENSitive + indEX . which was introduce by BSE on 1/1/1986 .
SENSEX is determined from 30 Stocks. They are the stocks of well established and financially
sound companies from the main sector.

In that BSE was established in 1875 as ‘The Native Share and Association’ and has
evolved over the years into its present status as the premier stock exchange in the country. It may
be noted that BSE is the oldest stock exchange in Asia, even older than the Tokyo stock
Exchange, which was founded in 1878.BSE 10™ largest stock exchange in the world Mr. S.
Ravi (Chairman) and Ashishkumar Chauhan (MD & CEO)of BSE.

The National Stock Exchange of India Ltd. (NSE) is the leading stock exchange in India
and the second largest in the world by nos. of trades in equity shares from January to June 2018,
according to World Federation of Exchanges (WFE) report.

NSE launched electronic screen-based trading in 1994, derivatives trading (in the form of
index futures) and internet trading in 2000, which were each the first of its kind in India.

NSE has a fully-integrated business model comprising our exchange listings, trading
services, clearing and settlement services, indices, market data feeds, technology solutions and
financial education offerings. NSE also oversees compliance by trading and clearing members
and listed companies with the rules and regulations of the exchange.

Mr. Ashok Chawla is the Chairman of the Board of Directors of NSE and Mr. Vikram |
Limaye is the Managing Director and CEO of NSE. |
II. Objectives

i)  To know about the BSE and NSE.
ii)  To know about the Basics concept of share marke

iii) To know about the Process of online trading.

PART —1V / Peer Reviewed Refereed and UGC Listed Journal No. ; 40776 124

Pag e 4 1 Scanned with CamScanner




\/(')I.\l]J\:\’filE;\- qu'. !SSUI-, - [-JANUARY - MARCH - 2019
p ~DSN 2277 - 5730 - IMPACT FACTOR - 5.5 (www.sjifactor.com)

[11. Methodology

This paper has «lie: .
Paper has solicited the information from secondary data. It consists of reference

L hools and journals anplicat:
‘ d journals ,application and websites efc.

- IV. Basics Concept of Shares Market
for all

holder

D) DEMAT Account:- Dematerialized account number is compulsacry
transactions to enable electronic settlements of trades to take place. Every share
will have a Dematerialized account for the purpose of transaction. The account will
open in broker company, or selelcted nationalized bank.Ex. Geojeet Financial Ltd,SBI,
Sharekhan

2)  Trade:-Trade in stock markets means the transfer (in exchange for money) of a stock
or security from a seller to a buyer.

3)  Shere:-Capital is divided in small unit is called share.

4)  Bid Price:- It means Purchace Price of share.

5)  Ask Price :- It means Sell Price of share.

6) Bull Market :- A bull market is the condition of a financial market of a group of
securities in which prices are rising or are expected to rise

7)  Bear market:- A bear market is a condition in which securities prices fall 20 percent or
more from recent highs amid widespread pessimism and negative investor sentiment,

8) BTST Trade:- Buy today and sell tommaro trader can purchase share today and sell
tommarro ( in that treading broker give credit to customer/ client for purchasing power
more than cash limit like overdraft facility for five days in between client setteled the
particular transaction.) and vice varsa for STBT Trading ie sell share today and buy
tommarro.

9) Intraday Trade:- Intraday transaction means customer purchase share and sell share
at same day before 3.00pm in that broker give cash credit 10 times of your cash value
its variabledepend upon broking company policy.

10) Cash Trade :- In Cash trade customer can purcharse share value how much cash he

have not more than cash value and he has not any time bound for sell of these shares .

11y Brokerage :-
on Transactio
Trading .Broking char

broking company charge brokerage on value of transation like 0.03 paise
n value for Intraday Trading , 0.30 paise for Cash or BTST or STBT

ges is variable depend upon broking company policy.

_____________——-——‘_"———-_—'f e .
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Step-1: Those iny estors interested in doing the trading over iemet sstemn. tha ",
NEAT-ISX, should approach the brokers and register with piCEbel Y.

Step-2: After registration, the broker will provide to them a T Peday
a personal identification number (PIN).

Step-3: Actual placement of an order. An order can then be placed by using the place
order window as under:

Y

First by entering the symbol and series of stock and other parameters such ;4
quantity and price of the scrip on the place order window.
Second, fill in the symbol, series and the default quantity.

Step-4: Thus, the investor has to review the order placed by clicking the review option,
He may also re-set to clear the values.

2)

Step-5: After the review has been satisfactory; the order has to be sent by clicking on
the send option.

Step-6: The investor will receive an “Order Confirmation” message along with the
order number and the value of the order.

Step-7: In case the order is rejected by the Broker or the Stock Exchange for certain
reasons such as invalid price limit, an appropriate message will appear at the bottom of
the screen. At present, a time lag of about ten seconds is there in executing the trade.
Step-8: It is regarding charging payment, for which there are different modes. Some .
brokers will take some advance payment from the investors and will fix their trading §

limits. When the trade is executed, the broker will ask the investor for transfer of funds
by the investor to his account.

through PAN munber or OTP
or Date of Binth)
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